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MassCONECT Overview PLANET MassCONECT Overview

primary goals

To develop and increase the capacity of the Boston, Lawrence » Testing a CBPR model to disseminate evidence-
and Worcester communities by supporting community-based based health interventions

education, research, and training to reduce cancer health

disparities. - Couples the grassroots strength of the MassCONECT

community partners with a national resource, Cancer
Control P.L.AN.E.T.

« Establish an infrastructure for the dissemination of
cancer control interventions in the three
MassCONECT communities
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Project IMPACT
We contend that...

1 . ’ ? : : .
Aim 1: What's your agenda' * the media and community members in Lawrence

* What’s the public agenda re: health
disparities in Lawrence, MA?

- pay less attention to disparities than other health issues

 How does the media contribute?

- offer causes/solutions focusing on individual behaviors
rather than social contextual/policy solutions

o ~
-~ tural 2
e cuitural ang eny
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Aim 2: Develop an Intervention

 To use findings from our Public Agenda Assessment (Aim 1) to
design a model intervention to influence the public agenda on health
disparities with specific attention to tobacco-related disparities.

To do so, we will develop:

media training program
for community-based
organizations
(via workshops in years 2 -4)

toolkit for journalists

DANA-FARBER

CANCER INSTITUTE

Lawrence, MA: Intervention Community Springfield, MA: Control Community

* focus is on change in community groups and community
institutions — not individuals

* making overall environment more hospitable to tobacco control
may help reduce resistance to policy changes that discourage or
restrict tobacco use

HARVARD SCHOOL OF DANA-FARBER
VIWANATH LAB ‘ PUBLIC HEALTH CANCER INSTITUTE
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Aim 3: Intervention

e Aim 3. Intervention

- train community-based organizations (CBOs) that work with the
underserved and with ethnic and minority groups on how to work
with local media to advance their agenda around health
disparities

 We expect that...

INTERVENTION

? CBO- medla engagement

t media coverage of disparities
r + social/contextual framing

1 public priority re: disparities
+ social/contextual framing

10
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change in
/ media coverage

\ change in

public opinion

Project IMPACT
(intervention)

with more
attention paid to...

health disparities, esp. social/contextual factors
tobacco-related as causes/solutions

12
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: C e Community Project Advisory
Structuring Participation Committee (C-PAC)

Needs Assessment and Community Conversations « Comprised of community
leaders and study

Facilitating Collaborations & Partnerships investigators

Community Advisory Group —MassCONECT * Will meet at least quarterly ( .
. . . . * Provides study oversight low D. Kright
Community Project Advisory Committee —-PLANET

MassCONECT
Local Community Working Groups

Monthly, sometimes weekly, visits to the g\ - ' ' : \ﬂ
Communities/Coalitions i as 4

13 K. Viswanath D. Williams A. Geller
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Needs Assessment: Facilitating Partnerships: Boston
Worcester Neighborhood Conversations Mammography Van in Lawrence

Worcester residents shared . - e MassCONECT facilitated efforts in the development of a partnership
their perspectives on life and T — with the MHTF, the YWCA of Greater Lawrence, and the Boston
health e o o — Mammography Van (BMV).

-» Emphasis on weight, physical . = The Van made five visits from May 2007 through May 2008.
activity and nutrition : = &
g e = Comparisons of BMV operations data from FY07 with data collected
-» Themes will inform future work : = = — from the Lawrence BMV events indicate that the program has filled a
: = need for mammogram services among underserved women in

Funding came from Harvard Lawrence.

Catalyst via the MassCONECT
partnership

MassCONECT provided
support around guide Flest
development and planning o ) 16
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Boston Mammography Van in Lawrence

(Pilot Events, 2007-2008)

5/12,8/25,11/3, 3/29, 5/3
LAWRENCE

BOSTON

(FY2007)

MAMMOGRAMS COMPLETED 183

4,036

23%

15T EVER MAMMOGRAMS
(n=42)

12%

14%

ABNORMAL MAMMOGRAMS
(n=25)

7%

WOMEN WITH ABNORMAL
MAMMOGRAMS WHO RECEIVED FOLLOW-
UP AND DIAGNOSIS WITHIN 2 MONTHS

80%
(n=20)

71%

17

ZAWRENCE AND BOSTONNERIDMCEIAPHPVAN
o — D? PUBLIC HEALTH

Investing in the Community (2)

e Human Capital
» MassCONECT
» Media Trainings
» Panels around “Unnatural Causes”
» Social Network Analysis Workshops
- PLANET MassCONECT
» Workshops in EBI Usage

» Structure Informal and Formal Social Network

VISWANATH LAB - T

HARVARD SCHOOL OF
PUBLIC HEALTH

DANA-FARBER

CANCER INSTITUTE
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Investing in the Community (1)

* Resources for Community Partners

- $22k annually each for cost of project implementation

- Support for MassCONECT-sponsored trainings and community events

-+ Leverage Grants: 2 Ro1s, 5 Pilots, Internal grants

e PLANET MassCONECT

- 1FTE per community (Community Health Worker)

> $10k per coalition annually (Yrs 1-5)

- Competitive mini-grants: $10k per year to implement pilot intervention

(Yrs 3-5)

VISWANATH LAB - T

Human Capital:
Media Workshops

VISWANATH LAB - T
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How do local mass media cover
or do not cover news on cancer-
related health disparities?

How can community groups
work with the media to raise
the salience for the topic of
health disparities?

How can reporting of health
disparities be enhanced by
training local community
groups to communicate with
the media to cover cancer
disparities more accurately and
more promptly?

20
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Human Capital:
Media Workshop in Lawrence

Friday, June 8, 2007

After this workshop, I...

...will use this information to design health

Workshop Highlight: Panel of messages to create awareness within the
Media and CBO Members .
community.

30 Participants registered

M Disagree

Participants received training & ~
resources O Somewhat
) : . 1 Disagree
- List of local media and contacts ‘ . ] B Not Sure

-+ Media Campaign matrix to assist " V. _ 1
with intervention planning 4 | . = B Somewhat Agree

- Templates for press releases and : — ° ! O Agree

media alerts Boston Worcester Lawrence
22
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Social Capital:
A Social Network Analysis

PLANET MassCONECT Training

* Six training workshops will * How the MassCONECT network has developed
be conducted in each

community structurally from its inception in 2005 until the

R present
e Each training will have

approximately 10 iy . . . L.
participants e  The relationship between key network characteristics

. . and specific MassCONECT outcomes
- Minimum of 60 trained
Dissemination Experts in

g‘;(r’irgg“er at end of project e The extent to which MassCONECT has fulfilled its
. purpose of developing an organizational network in

Training protocol and Boston, Lawrence, and Worcester
manuals will be developed

and modified as the grant

period continues 23 i
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How was the MassCONECT SNA
conducted?

SNA conducted to measure: e 39 interviews carried out between December 2008 and February
20009.

Social Networking Analysis

How the MassCONECT

network has developed 7 Members asked to participate if they received MassCONECT funding

structurally from its inception or participated in or planned MassCONECT events, meetings, or
until the present projects.

The relationship between key
network characteristics and

specific MassCONECT = : b
outcomes J - Community Agencies

-+ Community Coalitions

The extent to which : e 4 -+ Research Teams and Individuals
MassCONECT has fulfilled its

purpose of developing an - Policymakers and Individual Public Health Leaders
organizational network in

Boston, Lawrence, and

2% rall r nse rate.
Worcester 72% overall response rate

25 26

DANA-FARBER DANA-FARBER

CANCER INSTITUTE CANCER INSTITUTE

How connected was the
MassCONECT network?

Expanded Network: Baseline Expanded Network: 4-Year Continuous Monitoring and Evaluation

Knowledge Production

* Workshops Evaluations e Media Surveillance
Key Informant Interviews * Major leveraged grants

Needs Assessment Surveys * Surveys of Community-
based organizations
Focus Groups
¢ Community Surveys: Project
Pilot Interventions IMPACT

20.07% network density

27 28
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Knowledge Transfer:

Giving Back to the Community (1)

MassCONECT

» Plans for Year 5 include
dissemination of project findings
to community

conneclions

Social Network Analysis (SNA) and

. . . MassCONECT
- Overseen by Dissemination and o O eon e

Communications Working Group

Dissemination Toolkit under
development

One-page briefs on projects
Posters

PowerPoint slides with data How We Used SNA o Leam About
Training Curricula on CD-ROM

MassCONECT staff and partners to
have a presence at local meetings
and conferences

HARVARD 5CHOOL OF
PUBLIC HEALTH

Knowledge Transfer:
Giving Back to the Community (2)

PLANET MassCONECT

PLANET =~ Two comprehensive reports on

MAassCONECT barriers to the adoption of
Evidence-Based Interventions
(EBIs)

Portal will be built in a content
management system so that it
can be maintained by the
community groups

Training modules and
materials will be given to
community groups for future

PLANET
MassCONECT

HARVARD SCHOOL OF ﬁ I
PUBLIC HEALTH c

PLANET MassCONECT Web Portal

| soach | boutUs | Gossay | R

PLANET
MassCONECT | Bullding healthy communities through evidence-based programs

Portal development has been informed by the data from focus groups
and survey

Purpose of the portal will be threefold:

- A “One-stop dissemination market place”, with links to the PLANET and
the NCI’s Cancer Information Service, as well as other services

- Home for the local Community Resources Guide and other resources for
planning programs in the community

- A forum for the exchange of information

- HARVARD SCHOOL OF
— $ PUBLIC HEALTH

internet Explorer

PLANET
MassCONECT | 8uiding healthy communifies through evidence-based prograrms

Through this portal, you'll find links to:

o [ BPMC SuveReo.. | B AANETFGKITh... 32
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PLANET MassCONECT
Step 1: Data

23 PLANET MassCONECT - Data - Microsoft Internet Explorer

Favorites  Toos Hel

sexch S Favertes 2

rojindex.phpjats

PLANET
MassCONECT | Building ommunities throug

Step 1: Review Data

Using data to shape your public health programs is smart.

Get an overview of your community's health needs.

The links belo, from lacal, state. and nati
Use locally generated data to see which populations and public health issues in your
community need the most
Use state or national data to show how a sslected group is at higher sk or has a greater

disease burden for a particular health issus

. using data helps your organization spend limited resources more sfciently. f can slso
[ @ snore.. | Arserrca. | E s 33
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PLANET MassCONECT
Step 1: Data (Resources A

73 PLANET MassCONECT - Data - Microsoft Internet Explorer

Select Resources

e links below to fi 0 Data. Select your community or look at national and
esources. For a ces, click

IP is a dynamic. user-fia
rch-tested data on he:

® leam about the icular populations within your communit

* evaluate health

7 3 IntemetExplores - | [B] Calendr -Maros... | ) Knoweedge Transl.. | g PMC_SurveyRepo... | g PLANET FGKIITh... r- 5 0wt w18PM 34
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PLANET MassCONECT
Step 1: Data (Resources Frame Page)

3 PLANET MassCONECT - Data - Microsoft Internet Explorer

orgindex php/datanda26:

PLANET
MassCONECT | Bullding healthy

Common Health for the Commonwealth

covered in this report

M accachiicatte Haalth Canneil

2 3intemetExpl... - | [B] Calendor ~Micos... | 8 Koowledge Tras... | B PMC_SurveyRep... | B PLANETFGKITh...
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PLANET MassCONECT
Step 1: Data (Resources Frame Page - 2)

2 PLANET MazsCONECT Data  Microsoft Intornot Exploror

Favorites  Took telp

SO sesrch i Favorites )

argfndax

S =

ELEMENTARY & SECONDARY ‘ S -

EDUCATION S i

=
¥4 start 2 4 IntemetBxpl...
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PLANET MassCONECT
Step 2: Partners

PLANET MassCONECT
Step 3: Approaches

‘2 PLANET MassCONECT - Approaches - Microsoft Internet Explorer

Favorites  Tooks  teln

‘A PLANET MassCONECT - Step 2: Find Partners - Microsoft Internet Explorer.

Fvorites  Toos Hel

' Favartes D D searcn o ravorites €2
ectorgindex e

SSCONE PLANET
MassCONECT | Bullding i Svidenc S bl

MassCONECT | Building
[Sione | ous | [“rome | peta ] Partners ]
Step 2: Find Partners

based programs

Step 3: Explore Approaches

Wormg with partners outside your orgamzatlon can strengihen your evidence-based You have looked at the data and chosen a health issue to address within a specific papulation in your
in many ways. The best partner entich the work of sveryone invol

community. You have found partners to work with you What's nesxt?
Research Partners It's time to explore different ways to reach your target population.
Researchers explaring disease prevention and health promation dvice on
delivering a particular program. They can help you ci be both efiective and
appropriate for your tar

The Guide to Community Praventive Senices (The Community Guide) is a free resource provided by the
Centers for Disease Control and Prevention The Community Guide weh site offers reviews of different
approaches® you can use ta impact a population's health It also tells you which approaches have
been most effective

* An approach is a generalized strategy you can use to tackle a particular health issue
Community Partners For example, you might deliver a message using

mass media

0se for partners. Organizations that seerm too similar to yours might bring an

Partners from other community organizations add dversity of experience and expertise. Ba cr
o galLes P ¢ i community-based education

provider-based education

school-based programs

ective to the project. Likewise, a group whose work seems totally difierent from yours
know-how that perfectly fits the goals of your program

® Intermet
58 i | 8 G v, | AANETSRIT. | | BB O m &) 40 37 7T I —— =y e Tsem 00
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PLANET MassCONECT
Step 3: Approaches (Community Guide)

2 The Guide to Community Dreventive Sorvices  Micreseft Intornot Exploror

PLANET MassCONECT
Step 3: Approaches (Community Guide)

3 Tho Commanity Guide Obesity Drovention and Control nterventions in Community Sottings _Wicrozoft Intornet Explorr
Favorites Tooks el Took belp
7 Favorites &)

D search S ravontes £62)

il

< hitp
e Lommunity Guiae

< MRl | community Guide Topies > Ob
o

3 Adolescent Health
Aleohol Obesity Prevention and Control: Interventions in

e Community Settings
Birth Defects

e Reviewed interventions include programs designed to reduce screen time.

technology-based strategies, and interventions specific to worksite and school
What is the Community Guide? Text size: B ] (L] X Prshsres

settings.
S HIV/AIDS, STIs &

The Guide to Community Preventive Services is a free resource to help you choose Task Fm_m Remmme"ds el Piegnanty

Proarams and polities o Mprove health and pravant diseass in your community, e

Mai ng s on Days Mental Health : 2
Systematic reviews are used to answer these questions B eohoragsy findings for each (definitions of findings). Click on an undsrlined intervention title acrocs the prevention
Motor Vehicle for 3 summary of the review. spectrum
| aws and policies that limit the days NG More »
and hours alcohol can be sald are

The Community Guide

What works to promote health

News & Announcements Together, the Community
Task Force R dati & Findi Suide and the Ciinical

ask Force Recommendations indings Glide provide Svidenge:
This table lists interventions reviewed by the Community Guide, with Task Force based recommendations
» Which proaram and policy interventions have been proven effective?
« Are there effective interventions that are right for my community?

o What might effective interventions tost; what is te likely relum on investnent?

Learn mare about the Community Guide, collaborators involved in its development
and dissemination and methods used to conduct the systematic reviews.

All Community Guide Topics

» Adolescent Health
Alcohol
Asthma
Dirth Dafacts
Cancer
« Diabetes
- HIV/AIDS, STIs & Preanancy
® Mental Health
&l pore

= amtemetexpi... | [B] Calendar -Meros...

Nutrition
Obesity

©Oral Health
Physical Activity
Social Environment
Tobacco

Vaccines

violence

effective public health strategies to
prevent harms from drinking Loo much.
More »
From Research to Policy:
Leszons fro
ide Review on Alcohol
Impalred
W) rociuce the blood alcohol
lives. A n e study examines
(rans\a(lng this evidence into policy.
More »
Did You Know?

orld AIDS Day is December 1. Lea
sk Force recommandations to

[ %8 knowledge Transl... | g PMC_SurveyRep... | E PLANET FGKI Th...

HARVARD SCHOOL
PUBLIC HEALTH

Get email updates

To receive email

enter your email
address

Submit

Task Force Meetings

2011
February 16-17
Tine 15-16

October 19-20

& Internct

Obesity
Provider-oriented
pInterventions i
community settings
3l
intarventons t
reduce screen time
Mass media
interventions to
Lce screen time
Technology-supported
interventions
Worksite programs
School-based
programs
Supporting materials

& oone

Interventions to reduce screen time (e.g., time in front of a TV, computer monitor)

Mass media interventions to reduce screen time [ tnsufficient Evidence

Contact Us:

b Community Guide
nch

Technology-supported interventions (e.g., computer or web applications)

Mt nent coaching or counssling interventions

nd
2lvsle Fr‘:gram

T =ilance

Recommended

To maintain weight loss

To reduce weight |
| Recommended

1nterventions in speci

Worksite programs Recommended

[ insufficient Evidence

For More On This Topic

Recommended Community Strateaies and

Related Topics

olescent Health

7 antenetExpl... ~| [B] Calendar -Micros... | %8 Knowledge Transl... | g8 PMC_SurveyRep... | BB PLANETFGKIITh...
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PLANET MassCONECT
Step 4: Choose & Adapt Programs

2 PLANET MassCONECT - Step 4: Choose, Customize, and Localize Evidence-based Programs - Microsoft Internet Explorer

Eie P—

PLANET MassCONECT
Step 5: Evaluate Your Program

ol 3

PLANET
MassCONECT | Bullding healthy communities through evidence-bc

Step 4: Choose, Customize, and Localize Evidence-based Programs

Mow that you've done all the prep work, it's time to choose and customize a specific svidence-based
program (EBP}

you and your partners
In Step 4b. you'l customize and localize (adapt) your chosen EBP for your community

These two steps are bath extremely important. The more thorough you are. the mare you'll get back
from your time. effort. and resources

Ready to get started?

= amntemetExpl.. - | [B] Lalendar -mcros... | %8 knowledge iransl... | gl PMC_Surveykep... | BB PLANEI FSKILIN...

HARVARD SCHOOL OF
W;\‘ rg PUBLIC HEALTH

T oscin || iewomtiis: || (oemury. || msmmmrces |

PLANET
MassCONECT | Building healthy communities through evidence-based programs

Step 5: Evaluate

Youve chosen a program and customized it to fit the needs of your community. Now it's time to think
about measuring success

Select Resources

Use the links below to find resources related to Evaluation. For a list of additional resources. click he

Lessons and strategies for evaluating programs and policies. Focuses mostly on
children, families. and communities

= 4 IntemetExpl... - | [B] Lalendar -Mcros... | % knowiedge iranl... | g PMC_SurveyRep... | B MLANEI FKIL h...

HARVARD SCHOOL OF
PUBLIC HEALTH

FE

Choosing an Evidence-Based
Program (EBPs)

HARVARD SCHOOL OF
PUBLIC HEALTH

=

Knowledge Translation for CBO’s:
Choosing an evidence-based program

* Create program goals
* Create program objectives

 Consider criteria to select a program

HARVARD SCHOOL OF
FUBLIC HEALTH




The process

1. Define goals and objectives
2. Use them to drive our program choice

Remember to consider

- The resources and expertise of your organization and your
partners

- The needs/culture of your target audience

45
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Exercise:
Develop goals and objectives

e Write down one goal you might use for your program

e  List two objectives
-+  Note how each is SMART
S—Specific
M—Measurable
A—Achievable
R—Realistic

T—Time-framed

47
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Goals and objectives

will change after
the program

E°

"m0\ the goals will b
specific than goals.
S—Specific
M—Measurable
A—Achievable
R—Realistic
T—Time-framed 46

DANA-FARBER

CANCER INSTITUTE

Effective programs

Appropriate for target
audience

Fit within context - Choice based
~and resources of . onrange of
CBO and community criteria

48
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Discussion: Things to consider
Organizational factors

*  What resources are available?
Money, labor, skills, and/or time
Expertise and experience
Capacity to deliver the program

Staff readiness

49
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Discussion: Things to consider
Program fit with goals and objectives

* How well does the program match your goals and
objectives?

51
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Discussion: Things to consider
Health Topic

*  Was the program designed to address your
health topic?

- e.g., breast or prostate cancer, nutrition,
physical activity, smoking, mental health,
addiction (recreational drug use, alcohol,
gambling)

50
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Discussion: Things to consider
Target audience

¢ Was the program conducted with similar groups /
communities?

»  Socioeconomic status

»  Resources (Time, Transportation, Support, and Access)
» Race or Ethnicity

» Age

» Gender

» Traditions and values

» Competing demands

2
» Community setting (Urban or Rural) >

VISWANATHLAB [l [ DANA-FARBER




Discussion: Things to consider Discussion: Things to consider
Evaluation Customization

* How do evaluation materials meet your needs? Does the program need to be adapted to fit your

needs?
Availability of evaluation materials

Is there information available about what

Group’s ability to conduct evaluation adaptations are acceptable?

Match between tested measures and group’s

e Is adaptation assistance available?
objectives

53 54
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PLANET MassCONECT Search Strategy

Using PLANET MassCONECT &
RTIPS to Find EBP’s

» Example population and topic of interest:
- Hispanic urban population
- School or community based

55 - Prevents obesity in children )
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RTIPS Search Page

’E%W,ﬁf Research-tested
INSIUTE Infervention Programs rs)

¢SAMHSA

M RTIPs- Moving Science into Programs for People

Search

& Cancer Control L ANE.T Home

Select program attributes (if you like) and then click the button at the bottom of the page to get a list of relevant programs. Multiple
selections within a category expand your criteria; selections in different categories narrow them.

Topics

[ Breast Cancer Screening

O Cervical Cancer Screening

[ Colorectal Cancer Screening

Diet/Nutrition

O Informed Decision Making
Physical Activity

O Sun Safety

O Survivorship

O Tobacco

Children (0-10 years)
Adolescents (11-18 years)
O Young Adults (19-39 years)
O Aduits (40-65 years)
[ Older Adults {85+ years)

Note

Setting Materials
Community O Available on RTIPs
[ Religious establishments O Partially available on RTIPs
O Rural [ Available fram third party only
[ Suburban
O Urban/nner City
School-based
O Clinical
O Workplace
[ Home-based
i Day care / Preschool

Origination
[ Canada
[ United States

Racel/Ethnicity Gender
(of [any ~| of the study population) [0 Male
[ Alaskan Native O Female
O American Indian

O Asian

[ Black, not of Hispanic or Latino origin

Hispanic or Latino

O Pacific Islander

[ White, not of Hispanic or Latino arigin

HRIIPsHome MFrequently Acked Questions M Fact Sheet M Contact Us

Search Results

Research-tested
UL Infervention rams (res)

L{SAMHSA

B RTIPs- Moving Science into Programs for People

BRTIPS Home

WFactSheet B ContactUs

Intervention Programs

£) Cancer Control PLANE T Home

Search Criteria Used: Adolescents (11-18 years), Children (0-10 years), Community, Day care / Preschool, Diet/Nutrition, Hispanic or Latino, Physical Activity, School-based

Refine Your Search

Program Title & Description

(9 programs listed)

1.5-a-Day Power Plus

School-based program designed to increase fruit and vegetable consumption. (1998)
NCI (Grant number: CA59805)

Criteria Matched: Children (0-10 years), Diet/Nutrition, Hispanic or Latino, School-based

Program Focus

Behavior Modification

Population Focus
School Children

2. Bienestar

School-based program designed to promote healthy dietary habits and increase physical activity among
elementary school students. (2004)

NIDDK (Grant number: DK59213)

Criteria Matched: Children (0-10 years), Community, Dict/Nutrition, Hispanic or Latino, Physical Activity,
School-based

Behavior Modification

School Children

3. Coordinated Approach to Child Health (CATCH]
Designed to promote healthy eating habits and increase physical activity among children and adolescents
1996)

NHLBI (Grant number: HL39927) , NHLBI (Grant number: HL39582) , NHLBI (Grant number: HL39870)
NHLBI (Grant number: HL339086) , NHLBI (Grant number: HL39880)

Criteria Matched: Adolescents (11-18 years), Children (0-10 years), Diet/Nutrition, Hispanic or Latino,
Physical Activity, School-based

Behavior Modification

School Children

4. Physical Activity and Nutrition for Health
Designed to increase physical activity and promote healthy dietary habits. (2005)

Awareness building and
Behavior Modification

School Children

* Nat selecting any search criteria will retum all 107 programs
 Selecting all search criteria will not retum all programs
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Bienestar

& Rosearch tosted Intorvention Programs: Program Dotai

ien  Favorites Tools Help

D [H B @ O s o ravonnes

htips jrtips cancar. gov r5ps fprogramDatals.dotprogram

Microsoft Internot Exploror

&0

247504

W Research-tested
UL Infervention Programs e

SCSAMHSA

M RTIPs- Moving Science into Programs for People

Interventon Programs|

ly Asked Questions MIFactSheet M ContactUs

Bienestar

Time Required
Intended Audience
Suitable Settings
Required Resources
About the Study
Program Scores

> Research Integrity

¥ Cancer Control PLANET Home

Products

Bienestar - Products

B Tho Social & Hoalth Rosearch Contor Microsoft Intornot Exploror

Favorites  Took Help

B B @ O frracies €

=ahre.argiarodusts himl

Products Available for Educators

Complete health education solutions for educators across the United States.

> Intervention Impact for Physical Activity
o Intervention Impact for Diet/Nutrition Preview and order the materials from the
Dissemination Capability developer
« Publications

For optimal £ s to use the

ing program summary pages
The Need

Mexican Americans have a greater prevalence of diagnosed and undiagnosed diabetes mellitus than African Americans and non-
Hispanic Whites. Mexican American children are at increased risk for type 2 diabetes mellitus because they have more fat stored in
the central portion of the body, a higher body mass index, and lower physical activity levels than other U.S. children. In addition

Mexican American children consume more dietary fat and fewer portions of fruits and vegetables than are recommended by national
standards _Raranse lifastvie chanaes are mare likely tn sustain fram an early ace than are interventions in adulthand_culfurali.

= 2 Intenet Explorer  ~ | [B] Colendar - Meros... Knowledge Transl,.. | [ Microsoft Word

HARVARD SCHOOL OF
HEALT!

Bienestar Health Program

Kindergarten Curriculum

Miatching Teacher’s Mamual and Student Workbook available
View PDF sample of Teacher’s Manual

View PDF sample of Stmdent’s Manal

1st Grade Curriculum
Matching Teachers Manmal and Student Workbook available.
w PDE le of Teacher™s Mammal

7 3IntenetExplorer  ~ | [B] Calendar -Microsoft... | @ H:\Office\ProjectsPL... | %8 Knowledge Transiatio...

#2 HARVARD
#1% PUBLIC HEALTH




Physical Activity and Nutrition for

Health

A Research-tested Intervention Programs: Program Details - Microsoft Internet Explorer

RIPs Home M Frequently Acked Questions MFactSheet M Contact Us

Products

Preview, download. or order free materials on
CD-ROM

Program Comparison Sheet

DANA-FARBER

CANCER INSTITUTE

Bienestar

Physical Activity and Nutrition for Health

Health Topic (should always match)

Diabetes + Obesity

Obesity + Cardiovascular Disease

Program Fit with Goals and Objectives

atches our objectives (nutrition, physical activity]

Matches our objectives (nutrition, physical
factivity)

lOrganizational Factors , e.g. resources such
las money or partner capacity

Aaterials must be purchased

ITakes advantages of partnerships in schools and
jafter-schools

Aaterials are free to download and use

[Takes advantages of partnerships in schools

IAudience the program was tested with , e.g;
lsocioeconomic status, race / ethnicity, setting,)
community context

exican-Americans

lLow-income

Urban, African-American

Evaluation , e.g. availability of materials,
group’s ability to conduct the evaluation

Aaterials are available

ICan use most measures, but not diabetes-related
easures

Aaterials are available

ICan use most measures, but not
cardiovascular disease measures

ICustomization , e.g. extent to which
customization is needed, support available

inimal customization needed

ISupport available

ICustomization to meet language, cultural
references, etc. is vital

Unclear if support is available

Physical Activity and Nutrition for
Health - Products

“A Research-tested Intervention Programs: Product Download - Microsoft Internet Explorer

A" Research-tested
INSTIUTE  Infervention Programs rrrs)

B RTIPs- Moving Science info Programs for People Ps Home M Frequentls Asked ouestions
wolPlL ANET Home
Physical Activity and Nut on for Health: Products
ATTENTION: Program materlals used In this research project may be downloaded and saved from this site. The material may be
used "as is” or may be modified and adapted for your context.
Adaptation Guidelines

intervention
context

You may review each item individually by selecting the links provided or, unless indicated otherwise,
you may order a copy of the program’s product materials by using the Order link to the right:

The pr G yrighted, ¢ CD-

Implement;
Program ¢

HARVARD SCHOOL OF
PUBLIC HEALTH

DANA-FARBER

CANCER INSTITUTE

Dissemination Planning Matrix
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Campaign Planning Matrix Primary Sponsor
Example: “Get the Lead out of MA Waters” Gy, | mwerces [ wesooe | paers | owoey [ e [owme s | G [rmewne | L2

Sponsor Sought

TURI

Primary

Impact i Tracking/
Sponsors

Audiences Message Partners Strategy Tactics Channel s Sought Evaluation

TURI Anglers using | There are Ducks Educate Create Educational To reduce the | 1 year. (all # of flyers
lead sinkers | harmful Unlimited, MA | anglers of educational materials amount of TURI grants | distributed.
(and other effects to Audubon, NE | health and materials for | distributed at | lead used in | are 1 year)
gear) in MA wildlife, Aquarium environmental | distribution. partner's recreational Amount of
inland waters | waters, and effects properties fishing, lead
potentially Potentially Organize and thereby collected.
(Potentially humans from | sporting good | Provide material educational reducing the
try to reach lead shops where | information exchanges in | facilities. potential for Amount of
subsistence exposure. fishing about feasible lead alternatives
anglers — a licenses are | alternative locations — Derbies, exposure and distributed.
different Less sold. sinkers exchanging sporting good | poisoning of
audience hazardous non-lead shops, fishing | wildlife and # of

than alternatives Makers of sinkers for events, humans publications
recreational do existand | non-lead their lead fishing about
anglers) are readily alternatives (if sinkers. publications. Educate hazards of
available. willing to anglers about lead sinkers
donate accessible
materials) and feasible Feedback
alternatives. from partners

* Any agency or organization that is playing an active and lead role
Eventually . .
olead in the outreach campaign.

poisoning in
wildlife!
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Audiences Message

Primary
Sponsor

Impact
Sought

Tracking/

Audiences Message Partners Strategy Tactics Channel s Time Line Primary

Sponsor

Impact
Sought

Tracking/

Audiences Message Partners Strategy Tactics Channels Time Line

Anglers using
lead sinkers
(and other 1o wildife,
gear) in MA waters, and
inland waters potentially
humans from
(Potentially try lead exposure.
to reach
subsistence Less

anglers — a hazardous
different alternatives do
audience than :‘:(;‘I?/"d are
recreational avallable.
anglers)

There are
harmful effects

. i i 2
¢ Closely identify and define the characteristics of your target What are we planning to communicate, and how?

audience.
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Partners Strategy & Tactics

Primary
Sponsor

Impact
Sought

Audiences Message Partners Strategy Tactics Channels Time Line | racking/

Primary
Sponsor

Impact
Sought

Audiences Message Partners Strategy Tactics Channels Time Line | racking/

Educate anglers | Create

Ducks Unlimited, of healthand | educational
MA Audubon, NE environmental | materials for
Aquarium effects. distribution.

Provide Organize
Po!znu:lly sporting information T

good shops where about alternative | exchanges in
fishing licenses are sinkers feasible
sold. locations —
Wakers of non-ead e
alternatives (if sinkers for
willing to donate their lead
materials) sinkers

A strategy may structure the actions to achieve the outreach goals.
+ Identify and work with partners who can build upon the strengths

of the campaign. * A tactic is the specific action taken to meet the goal.

(%) 70
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Channels Impact Sought & Timetable

Audiences ‘ Message Partners Strategy Tactics Channel s ‘

Primary

Impact [ 5 7T Tracking]
Sponsor

Sought Evaluation

Primary
Sponsor

Impact
Sought

Tracking/

Audiences Message Partners Strategy Tactics Channels Time Line

Toreduce | 1 year. (al
the amount | TURI
i"a‘:;ﬁgfs"a' of lead used | grants are
1year)
distributed at
partner's
properties and
educational
facilties.

in
recreational
fishing,
thereby
reducing the
potential for
lead
exposure
and
poisoning of
wildife and
humans

Derbies,
sporting good
shops, fishing
events, fishing
publications.

Educate
anglers
about
accessible
and feasible
alternatives.

¢ The impact sought refers to the goal of the outreach campaign.
* The means through which the health information is disseminated

to the target audiences. ¢ A timeline will provide an idea of requirements in resources, and help to
minimize the danger of unrealistic goals.
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Tracki / Evaluati

# of flyers .

dsrbuted Cassandra Anderson Michael McCauley, PhD
E

Amountof Jaclyn Alexander-Molloy, MS Rebekah Nagler, PhD
distributed.

— Carmenza Bruff Sara Minsky, MPH

R

Feedback fiom Josephine Crisostomo, MPH Shoba Ramanadhan, ScD
Eventually the

lowering of .

falpusciy Ezequiel Galarce, PhD Neyha Sehgal, MPH

Lisa Lowery, BS

Include measures of success of the outreach campaign.

www.viswanathlab.org
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